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Unit 1 Pleased to Meet You

1. Learning Purposes & Requirements 2% >] H [ 5 %K.
To identify confusing sounds and sound linking;
To make a self-introduction and introduce others;

To give greetings appropriately and politely;



To start a conversation with small talk;
To tell how to make introductions and greetings in China.
2. Course Content HFE N 4
Greetings;
Self-introductions;
Introducing others;
Small talk;
Cultural tips on first meetings.
3. Assessment Knowledge & Requirements 25 1% 1R 5 12 K :
Key expressions for greetings/introductions;
Comprehension of dialogue details;

Oral performance in role-plays of first-time meetings.

Unit 2 Orientation Is Part of Company Culture
1. Learning Purposes & Requirements % >] H [ -5 3K
To identify incomplete plosion and word stress;
To distinguish the meanings of the same sentence with different stresses;
To use expressions for new employee orientation;
To tell the common practice in welcoming new employees;
To relate socialist core values to company culture, especially the success of an
orientation.
2. Course Content H-FE P 2
Orientation procedures,
Company culture elements,
Talking about company rules and values.
3. Assessment Knowledge & Requirements %5 #% A1 & f HoR
Vocabulary for company culture/orientation;
Listening skills to get orientation details;

Oral description of company culture.



Unit 3 How Long Do You Work a Day?
1. Learning Purposes & Requirements 2% >J H [ 5 B3R
To recognize homophones;
To identify informal contractions;
To use appropriate frequency expressions;
To talk about daily activities;
To express appreciation for and carry forward the virtues of the Chinese people.
2. Course Content H-FE P 2
Work hours;
Overtime;
Work - life balance;
Daily work routines.
3. Assessment Knowledge & Requirements 5 1% F11H i J2 K
Expressions for work time and pressure;
Listening for schedule details;

Oral communication about work routines.

Unit 4 May I Take a Message?
1. Learning Purposes & Requirements % >] H [ -5 3K
To identify addresses and phone numbers;
To grasp key information of a telephone conversation;
To use appropriate expressions for making phone calls;
To start and end a phone call professionally;
To describe the means of transmitting messages in ancient China.
2. Course Content URFE P 2
Answering calls;
Leaving/taking messages;
Dealing with wrong numbers;

Call transfers.



3. Assessment Knowledge & Requirements 25 1% IR 5 12 K :
Telephone expressions;
Comprehension of message details;

Role - play of phone conversations.

Unit 5 Could You Handle It for Me?
1. Learning Purposes & Requirements %= >] H [1] 5 3K
To identify cardinal and ordinal numbers with 3-9 digits;
To identify the pronunciation of numbers ending in -teen or -ty;
To ask favors or make requests politely;
To discuss the social problem - ageing and how to help the senior citizens in their
daily life.
2. Course Content PRFE N4
Asking for help;
Offering help;
Delegating tasks;
Problem - solving at work.
3. Assessment Knowledge & Requirements %5 #% A1 1M & f R
Polite request expressions;
Listening to task - related instructions;

Oral practice of asking for/offering help.

Unit 6 We'd Like to Invite You to Dinner Tonight

1. Learning Purposes & Requirements 2% >J H [ 5 EK:
To identify dates and time, sizes and prices, temperatures and weights while
listening;
To express dates and time, sizes and prices, temperatures and weights in English;
To use appropriate expressions to invite customers and accept or decline
invitations;
To discuss the hospitality of Chinese people.
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2. Course Content BRFE P %¥:
Invitation language;
Date/time/venue confirmation;
Dietary preferences;
Table manners.
3. Assessment Knowledge & Requirements %5 #% A1 & f R
Invitation expressions;
Comprehension of invitation details;

Role - play of inviting and arranging dinners.

Unit 7 The Magic Words "Sorry" and "Thank You"

1. Learning Purposes & Requirements 2% >J H [ 5 EK:
To identify and write out abbreviations and signs of measurements and currencies;
To use numbers with unit words to express measurements and currencies;
To express apologies and thanks appropriately;
To tell classic Chinese stories of gratitude.

2. Course Content URFE P 2
Apologizing for mistakes/delays;
Thanking for help;
Appropriate responses.

3. Assessment Knowledge & Requirements 5 1% F11H i J2 K
Apology/thanks expressions;
Listening to apology/thanks scenarios;

Oral application in context.

Unit 8 What Do You Think I Should Do?

1. Learning Purposes & Requirements %= >] H [ 5 3K
To identify numbers of percentage, fraction and decimal,
To use expressions for asking for and giving advice;

To use appropriate ways to make suggestions;
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To show friendliness while making suggestions.
2. Course Content HFE P 2
Asking for/giving advice;
Discussing options;
Making decisions.
3. Assessment Knowledge & Requirements %5 #% A1 & f R
Suggestion expressions;
Comprehension of advice - giving dialogues;

Oral ability to give suggestions.

Unit 9 What Do You Like and Dislike?
1. Learning Purposes & Requirements 2% >J H [ 5 EK:
To identify the important information in railway station and airport announcements;
To talk about what you like and dislike;
To name some company activities that help build company culture;
To make comparisons and contrasts and state your preferences.
2. Course Content URFE P 2
Likes/dislikes about work;
Hobbies;
Company activities;
Reasons for preferences.
3. Assessment Knowledge & Requirements %5 #% A1 1M & f R
Likes/dislikes expressions;
Listening to preference - related talks;

Oral description of likes/dislikes.

Unit 10 I Wish I Didn't Have to Work Late So Much
1. Learning Purposes & Requirements 2% >J H [ 5 B3R
To ask for and tell directions and locations;
To make complaints properly and make yourself understood;
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To deal with complaints appropriately;

To hold a positive attitude towards a difficult or unsatisfactory situation.
2. Course Content URFE P 2

Work pressure;

Overtime complaints;

Work - life balance;

Expressing wishes.
3. Assessment Knowledge & Requirements %5 #% A1 & f R

Wish/work - stress expressions;

Comprehension of stress-related dialogues;

Oral expression of work - related wishes.

Unit 11 I'd Like to Make a Reservation
1. Learning Purposes & Requirements 2% >J H [ 5 ZK:
To describe charts and tables;
To grasp the language of charts;
To make a reservation in appropriate ways;
To tell traditional Chinese stories of respecting the old and taking care of the
young.
2. Course Content PEFE N %5
Hotel/restaurant reservation processes;
Date/time/number confirmation;
Cancellation policies.
3. Assessment Knowledge & Requirements %5 #% A1 & f R
Reservation expressions;
Listening to reservation confirmations;

Oral role - play of making reservations.

Unit 12: It's So Great! Congratulations!



1. Learning Purposes & Requirements = >] H [ 5 3K
To follow instructions, grasp words describing a process or sequence of events;
To use the three-step formula to congratulate colleagues and friends;
To cultivate the value of "Ren" - inter-humaneness by giving congratulations.
2. Course Content URFE P 2
Congratulating on promotions/achievements;
Celebrating milestones;
Responses.
3. Assessment Knowledge & Requirements 5 1% F11H i J2 K
Congratulations expressions;
Listening to celebration dialogues;

Oral ability to congratulate others.
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ff) Listening Practice.
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AT 15 /L BERRL T 0o %R H O AR RRR A, s RRRON I
K JEA 10 BRIt (A] . HAAENT Se sk UG, 35 A1 B 1 B
Blhn:
(X% Good afternoon. Let me introduce our software engineer, Joe Melville.

(i) Good afternoon. Let me introduce our software , Joe Melville.

B ER4y (Part 2) @ XTiEEEf#(Conversations).
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Blhn.
K
Joe: Hey Sue, it’s great to finally meet you. I heard you used to work at a smaller
company before this one.
Sue: Yes, that’s right. It was a much smaller company, and I worked there as a
secretary before being recruited here. How about you? Have you worked for another
company before this one?
Question: Where did Sue work before joining the current company?

WA A. At a university
B. At a smaller company

C. At a large company

B =ER4r (Part 3) : K CHEf#(Passages).

A 10 /NE, B LS gp o RO R H OISR SC, BRI E L) 200
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K
When you’re on a business trip, what you wear really counts. For formal meetings, go
for a simple suit in colors like black, navy, or gray. Men, pair it with a neat shirt and a
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plain tie. Ladies, a suit skirt or pants with a blouse works well. If it’s a casual event, a
blazer with nice pants or a knee - length dress is fine. Also, think about local customs.
And since you’ll be on the go, wear comfy shoes and pack some extra items just in
case.

W @: What should you consider when choosing clothes for a business trip?

A. Only the latest fashion trends.

B. The nature of business activities.

C. Wearing the most expensive clothes.
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FHVUE S (Part4) @ k% & A2 (Answering Questions).
IR E2) 150 P A B —RAE S, EBA 5 AN, &R A - 2
gy, FCHSRE RN = . BN e R E UG, KRR RSB & i, I

(% %) In many countries, the process of applying for a job and going through

interviews( [ i) can be different. Generally, you are expected to submit a typed or
printed CV (curriculum vitae in British English) or résumé (in American English).
This document includes important details about your education, background, and
work experience.
Sometimes, you may also need to provide a supplementary information sheet that is
specific to the job you are applying for, although this is not required everywhere.
Many companies prefer candidates to fill out a standard application form with
personal details. However, these forms can be different from one company to another,
which can make fill in them difficult. Some personnel( A\ %) departments believe that
a CV and cover letter present a better picture of a candidate than a standard
application form does.

(X @ ) What are the common components included in a CV or résumé when

applying for a job?
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A: Hi B, let’s talk about the market for electric cars. What do you see as the
growth potential?

B: Hi A, I think the electric car market has a lot of room to grow. With more
people caring about the environment, demand trends are moving up.

A: Yes, and with technology advancements, the cars are getting better and
cheaper. What about our competitive advantage in this market?

B: We can focus on making cars that are really good for the environment and
have a long range. That will give us a strong market share.

A: Good point. What do you think about the industry outlook for the next few
years?

B: I see global trends moving towards more electric cars. Governments are
making rules to help the market grow.

A: Agreed. And with changes in consumer behavior, more people are looking for
eco-friendly options. How can we use this to our advantage?

B: We can position our brand as a leader in green technology. That will attract
customers who care about the planet.

A: Great idea. What about pricing trends? Should we keep our prices low to
attract more buyers?

B: Yes, I think we should keep the reasonable prices. As the market gets bigger,
we can make more cars and lower the costs.

A: Sounds like a plan. Let’s keep an eye on sales trends and adjust our strategies
as needed.

B: Definitely. By staying on top of market analysis and trend forecasting, we can
be successful in this growing industry.
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What does market research usually involve in your opinion?

How do people collect data in market research?

What is the role of technology in market research?

What are the functions of market research in your opinion?
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